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Domestic tourism revenue continues to
outpace international tourism revenue
recovery

Total tourism revenue reached $40.5B in Q3 2024, continuing
to surpass pre-pandemic level (108% of 2019). This recovery
trend continued to be driven by record domestic tourism
revenue, which reached $30.3B (112% of 2019). Meanwhile,
international tourism revenue continued to approach recovery
levels but still lagged slightly behind at $10.3B (96% of 2019).

International visitation
recovery subdued through peak season

Canada welcomed 15.8 million international visitors over the
first nine months of 2024 (88% of 2019).

The ongoing recovery of international visitation continued to
slow through Q3 2024, following a stronger start earlier in the
year. Contributing to the slightly subdued growth in Q3 2024
was an ongoing decline in arrivals from Mexico following the
introduction of new visa requirements in February, as well as

Outlook for international travel remains
positive

In Q3 2024, Canada remained the most popular destination
among Americans surveyed about where they would fly to
for their next vacation — for a third consecutive quarter.

Canada also ranked among the top three recommended
destinations in the UK, France, Germany, Australia, Japan,
and Mexico.

some small monthly drops from the US and Europe.

i STATE OF THE INDUSTRY

Tourism Spend

For the second year in a row, overall
tourism spending surpassed pre-pandemic
levels in Q3 2024, reaching 108% of
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Tourism Employment

Unemployment Rate Labour Force Active in the Canadian Economy

The unemployment rate in the tourism industry was 5.1% in September 2024,
lower than the general Canadian economy. However, the tourism unemployment
rate in September 2024 was 0.3 percentage point higher than in September 2023.

The active labour force in the tourism industry reached 2.7 million in September 2024,
up 0.9% from September 2023. Despite this modest growth, the tourism industry’s
active labour force still remained below pre-pandemic levels.
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Index 100 = Monthly 2019 Labour Force Level

4.1
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At the end of Q3 2024,
an estimated 83,600 jobs
in tourism remained
unfilled, which equates

6.0% 0 4.1% of tourism jobs.
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Active Businesses

As of September 2024, active tourism businesses were 0.1% above pre-pandemic levels. Travel services and passenger
transportation services remained notably behind their pre-pandemic baselines.

Change in the number of businesses active in tourism industries
2024-September vs 2020-January

Monthly active businesses in Canada
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Domestic Tourism Sentiment

. i . General Sentiment Towards Tourism Growth Support Resident Consideration Tourismphobia
Domestic: Tourism Sentiment Tourism Index Index Index
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Destination Recommendation and Travel Intent Metrics
US: Travel Purchase Intent International (non-US): Brand Recommendation
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When Americans were asked \% In Q3 2024, Canada was ranked as a top 3 recommended destination in six out
which mtematlgnal des1]n_at|on§ of eight overseas priority markets: the UK, France, Germany, Australia, Japan,
they are most likely to visit by air and Mexico. This was an improvement over 02 2024 where Canada was ranked
for their next vacation, Canada asatop 3 ded destination in four priority markets.

ranked #1 amongst all tracked This improvement was the result of Canada regaining its status as a top 3
destinations in Q3 2024. recommended destination in Australia. Canada was also ranked as the #3

recommended destination in Japan in Q3 after starting 2024 outside of the top 5.

Travel Considerations

Web Search Trends for Air & Accommodation to Canada

From United States From Europe (incl. UK, France & Germany) From Asia-Pacific (incl. Australia, Japan & South Korea) Searches from the US peaked
above 2023 levels in mid-July
+++ Index 100 = January 2020 but followed seasonal declines

into the fall, ending slightly
below 2023. The rapid decline
in late July was associated
with a period when wildfires
were getting major media
coverage.

In Europe, search in the
summer season was slightly
below the previous year’s
results, and within APAC
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i TRAVEL CONNECTIVITY & BOOKINGS

Air Connectivity
Global Domestic Flight Seat Capacity Global International Flight Seat Capacity
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Hotel Occupancy Int’l Business Events Booking Pace

At the na_tional level, average occupancy in Q3 2024 was 76%, International business events scheduled in International business events delegates/arrivals
on par with the same period in 2019. Lower occupancy at Canada for Year-to-date September 2024 estimated for Year-to-date September 2024
urban and resort properties was offset by growth in small m

town properties. [] []
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From January to September 2024, international business events in Canada reached 84% of pre-COVID levels, an 8% increase
from 2023. International delegate arrivals hit 83% of pre-COVID levels, up 7% from 2023. However, Q3 2024 saw smaller
events and fewer delegates, largely due to a decline in U.S. association events and other international corporate business
events. Contributing factors included financial constraints, with fewer events being budgeted due to organizational travel
policies, as well as an increased emphasis on sustainability considerations.
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Arrivals
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